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Analyzing reports

This guide provides an overview of the key metrics and steps involved in analyzing campaign
reports to measure performance and optimize future advertising efforts.

Key Metrics

1. Impressions: Total number of times your ad was displayed. High impressions
indicate broad reach.

2. Clicks: Number of times users clicked on your ad. This measures initial
engagement.

3. Click-Through Rate (CTR): The ratio of clicks to impressions, showing how often
people click on your ad after seeing it.
e Formula: (Clicks / Impressions) x 100

4. Conversions: Number of desired actions (e.g., purchases, sign-ups) completed by
users after clicking on your ad.

5. Conversion Rate: The ratio of conversions to clicks, indicating the effectiveness of
your ad in driving actions.
e Formula: (Conversions / Clicks) x 100

6. Cost Metrics:
e CPM (Cost Per Mille): Cost per 1,000 impressions.
e CPC (Cost Per Click): Cost per individual click.
e CPA (Cost Per Action): Cost per specific action (e.g., purchase, sign-up).

7. Return on Ad Spend (ROAS): Measures revenue generated for every dollar spent
on advertising.
e Formula: (Revenue / Ad Spend)

Steps to Analyze Reports

1. Review Key Metrics: Start by examining impressions, clicks, CTR, conversions,
conversion rate, and cost metrics to get an overall sense of performance.
2. Compare Against Goals: Assess these metrics against your predefined campaign
goals (e.qg., target CTR, desired conversion rate, budget constraints).
3. Identify Trends and Patterns:
e Look for trends over time (e.qg., daily, weekly) to identify when performance
peaks or dips.



e Analyze performance across different segments, such as demographics,
geographies, devices, and platforms.

. Evaluate Creative Performance:

e Compare the performance of different ad creatives to determine which ones
resonate best with your audience.

e Assess visual elements, messaging, and call-to-actions.

. Analyze Audience Targeting:

e Review how different audience segments are performing.

e Adjust targeting criteria to focus on high-performing segments.

. Examine Placement and Timing:

e Check which platforms, websites, or apps are driving the best results.

e Evaluate the impact of ad scheduling to optimize delivery times.

. Calculate ROl and ROAS:

e Calculate the return on investment (ROI) and return on ad spend (ROAS) to
understand the financial efficiency of your campaign.

. Identify Areas for Improvement:

e Highlight underperforming areas and brainstorm strategies to optimize them.

e Consider A/B testing for different variables to improve future performance.

. Document Insights and Actions:

e Summarize key findings and actionable insights.

e Develop a plan for implementing changes and optimizing future campaigns.



